COMCAST
SPOTLIGHT

Client: CTE Jeffrey Neilson, HD20

Zones: 4985, 4064, 1698

Flight Dates: 7/25/2016 - 8/1/2016

July 25-August 1

Bill to: Eric Turin

Agency: Frontier 3
Total# of Active Wks: 2

Spot Length: 15

15127 Kercheval
Grosse Pointe, Ml 48230

S-c

AE Bob Schneider

Phone #: 586. 510-1207
Fax #:586. 834-1215

E-mait: Bob_Schneider@Cable.Comcast.c

om
Zone(s): Canton, 4985
Netw ork Start Date End Date Wt:lis Daypart Spot Len Description Spots/Wk Rate Total Spots Extended Cost
‘:E 07/25/16 07/3116 1|M-Su 4p-7p 15| A&E 4 $13.00 4 $52.00
FE 08/01/16 08/01/16 1|M-Su 4p-7p 15|A&E 2 $13.00 2 $26.00
‘;E 07/25/16 07/31/16 1|M-Su 7p-12m 15|A&E 4 $14.00 4 $56.00
‘;E 08/01/16 08/01/16 1|M-Su 7p-12m 15|A&E 2 $14.00 2 $28.00
ame 07/25/16 07/31/16 1|M-Su 4p-7p 15|AMC 4 $8.00 4 $32.00
ame 08/01/16 08/01/16 1|M-Su 4p-7p 15|AMC 2 $8.00 2 $16.00
amo 07/25/16 07/31/16 1|M-Su 7p-12m 15|AMC 6 $11.00 6 $66.00
amc 08/01/16 08/01/16 1|M-Su 7p-12m 15|AMC 2 $11.00 2 $22.00
- 07/25/16 07/31/16 1|M-Su 4p-7p 15|Bravo 4 $9.00 4 $36.00
- 08/01/16 08/01/16 1|M-Su 4p-7p 15|Bravo 2 $9.00 2 $18.00
- 07/26116 07/31/16 1|M-Su 7p-12m 15(Bravo 6 $11.00 6 $66.00
- 08/01/16 08/01/16 1|M-Su 7p-12m 15(Bravo 2 $11.00 2 $22.00
oM 07/25/16 07/31/16 1|M-Su 5a-9a 15| NEW DAY < 4 $10.00 4 $40.00
W 08/01/16 08/01/16 1|M-Su 5a-%a 15[NEW DAY < 2 $10.00 2 $20.00
AN 07/25/16 07/31/16 1|M-Su 4p-7p 15[CNN News 4 $10.00 4 $40.00
AN 08/01/16 08/01/16 1|M-Su 4p-7p 15[CNN News 2 $10.00 2 $20.00
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# of

Netw ork Start Date End Date Weeks Daypart Spot Len Description Spots/Wk Rate Total Spots Extended Cost
N 07/25/16 07/31/16 1|M-8u 7p-12m 15| CNN News 4 $13.00 4 $52.00
R 08/01/16 08/01/16 1|M-Su 7p-12m 15|CNN News 2 $13.00 2 $26.00
&) 07/25/16 07/31/16 1| M-Su 4p-7p 15| Discovery 4 $6.00 4 $24.00
@ 08/01/16 08/01/16 1| M-Su 4p-7p 15| Discovery 2 $6.00 2 $12.00
é 07/25/16 07/31/16 1|M-Su 7p-12m 15| Discovery 6 $10.00 6 $60.00
é 08/01/16 08/01/16 1|M-8u 7p-12m 15| Discovery 2 $10.00 2 $20.00
s 07/25/16 07/31/16 1|M-Su 4p-7p 15| ESPN 4 $14.00 4 $56.00
po— 08/01/16 08/01/16 1|M-Su 4p-7p 15| ESPN 2 $14.00 2 $28.00
===n 07/25/16 07/31/16 1|M-Su 7p-12m 15| ESPN 6 $26.00 6 $156.00
p— 08/01/16 08/01/16 1|M-Su 7p-12m 15| ESPN 2 $26.00 2 $52.00
@ 07/25/16 07/3116 1|M-Su 4p-7p 15| TNT 6 $14.00 6 $84.00
08/01/16 08/01/16 1|M-Su 4p-7p 15| TNT 2 $14.00 2 $28.00
@ 07/25/16 07/31/16 1|M-Su 7p-12m 15| TNT 6 $19.00 6 $114.00
@ 08/01/16 08/01/16 1|M-Su 7p-12m 15| TNT 2 $19.00 2 $38.00

. 07126116 | 07/31/16 1|M-Su 4p-7p 15[LAW & ORDER 6 $13.00 6 $78.00

08/01/16 08/01/16 1|M-Su 4p-7p 15| LAW & ORDER 2 $13.00 2 $26.00

07/25/16 07/31/16 1|M-Su 7p-12m 15| TNT 6 $19.00 6 $114.00

08/01/16 08/01/16 1|M-Su 7p-12m 15| TNT 2 $19.00 2 $38.00

Totak 118 $1,566.00
Zone(s): Canton-Westind M| U-verse, 4084

Netw ork Start Date End Date thlis Daypart Spot Len Description Spots/Wk Rate Total Spots Extended Cost
‘;E 07/25/16 07/31/16 1|M-Su 4p-7p 15| A&E 4 $2.00 4 $8.00
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Netw ork Start Date End Date thlf(s Daypart Spot Len Description Spots/Wk Rate Total Spots Extended Cost
"E 08/01/16 08/01/16 1|M-Su 4p-7p 15| ASE 2 $2.00 2 $4.00
R 07/25/16 07/31/16 1|M-Su 7p-12m 15| A&E 6 $3.00 6 $18.00

-

‘;E 08/01/16 08/01/16 1|M-Su 7p-12m 15| A&E 2 $3.00 2 $6.00
ame 07/25/16 07/31/16 1|M-Su 4p-7p 15|AMC 6 $3.00 6 $18.00
ame 08/01/16 08/01/16 1|M-Su 4p-7p 15|AMC 2 $3.00 2 $6.00
ame 07/25/16 07/3116 1|M-Su 7p-12m 15|AMC 6 $5.00 6 $30.00
ame 08/01/16 08/01/16 1|M-Su 7p-12m 15| AMC 2 $5.00 2 $10.00
- 07/25/16 07/31/16 1|M-Su 4p-7p 15|Bravo 4 $2.00 4 $8.00
- 08/01/16 08/01/16 1|M-Su 4p-7p 15|Bravo 2 $2.00 2 $4.00
- 07/25/16 07/31/16 1|M-Su 7p-12m 15| Bravo 6 $3.00 6 $18.00
- 08/01/16 08/01/16 1|M-Su 7p-12m 15|Bravo 2 $3.00 2 $6.00
N 07/25/16 07/31/16 1|M-Su 5a-9a 15| NEW DAY < 4 $3.00 4 $12.00
CAN 07/25116 07/31/16 1|M-Su 4p-7p 15| CNN New's 4 $2.00 4 $8.00
W 08/01/16 08/01/16 1|M-Su 4p-7p 15| CNN New' s 2 $2.00 2 $4.00
N 07/25/16 07/3116 1|M-Su 7p-12m 15| CNN News 4 $4.00 4 $16.00
AN 08/01/16 08/01/16 1|M-Su 7p-12m 15| CNN New s 2 $4.00 2 $8.00
&) 07/25/16 07/31/16 1|M-Su 4p-7p 15| Discovery 4 $2.00 4 $8.00
&) 08/01/16 08/01/16 1|M-Su 4p-7p 15| Discovery 2 $2.00 2 $4.00
& ) 07/25/16 07/31/16 1|M-Su 7p-12m 15| Discovery 6 $4.00 6 $24.00
6’ 08/01/16 08/01/16 1|M-Su 7p-12m 15| Discovery 2 $4.00 2 $8.00
ﬁ 07/25/16 07/31/16 1|M-Su 4p-7p 15| ESPN 6 $4.00 6 $24.00
pov 08/01/16 08/01/16 1|M-Su 4p-7p 15| ESPN 2 $4.00 2 $8.00
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# of

Netw ork Start Date End Date Weeks Daypart Spot Len Description Spots/\Wk Rate Total Spots Extended Cost
p— 07/25/16 07/31/16 1|M-Su 7p-12m 15| ESPN 6 $8.00 6 $48.00
== 08/01/16 08/01/16 1|M-Su 7p-12m 15| ESPN 2 $8.00 2 $16.00
@ 07/25/16 07/31/16 1|M-Su 4p-7p 15| TNT 6 $3.00 6 $16.00
@ 08/01/16 08/01/16 1|M-Su 4p-7p 15| TNT 1 $3.00 1 $3.00
@ 07/25/16 07/31116 1|M-Su 7p-12m 15[ TNT 6 $5.00 6 $30.00
@ 08/01/16 08/01/16 1|M-Su 7p-12m 15| TNT 2 $5.00 2 $10.00

: 07/25/16 07/31116 1|M-Su 4p-7p 15|LAW & ORDER: S< 6 $4.00 6 $24.00

08/01/16 08/01/16 1|M-Su 4p-7p 15| LAW & ORDER: S< 2 $4.00 2 $8.00

07/25/16 07/31/16 1|M-Su 7p-12m 15| USA 6 $8.00 6 $48.00

08/01/16 08/01/16 1|M-Su 7p-12m 15| USA 2 $68.00 2 $16.00

Totals 121 $481.00
Zone(s): Western Wayne Co MI WOW, 1698

Network Start Date End Date Wt::s Daypart Spot Len Description Spots/Mk Rate Total Spots Extended Cost
‘;E 07/25/16 07/31/16 1| M-Su 4p-7p 15|A&E 4 $4.00 4 $16.00
“E 08/01/16 08/01/16 1|M-Su 4p-7p 15| A&E 2 $4.00 2 $8.00
‘;E 07/25/16 07/31/16 1|M-Su 7p-12m 15| A&E 4 $8.00 4 $32.00
‘;E 08/01/16 08/01/16 1|M-Su 7p-12m 15| A&E 2 $8.00 2 $16.00
ame 07/25/16 07/31/16 1|M-Su 4p-7p 15|AMC 4 $4.00 4 $16.00
ame 08/01/16 08/01/16 1|M-Su 4p-7p 15|AMC 2 $4.00 2 $8.00
aMo 07/25116 07/31116 1|M-Su 7p-12m 15|AMC 4 $8.00 4 $32.00
ame 08/01/16 08/01/16 1|M-Su 7p-12m 15|AMC 2 $8.00 2 $16.00
- 07/25/16 07/31/16 1|M-Su 4p-7p 15|Bravo 4 $4.00 4 $16.00
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Netw ork StartDate | EndDate | *<f Daypart Spot Len Description Spots™k|  Rate Total Spots |  Extended Cost
v 08/01/16 | 08/01/16 1[M-Su 4p-7p 15[ Bravo 2 $4.00 2 $8.00
pEm 07/25/16 | 07/31/16 1|Msu 7p-12m 15| Bravo 4 $6.00 4 $24.00
g 08/01/16 | 08/01/16 1[MSu 7p-12m 15| Bravo 2 $6.00 2 $12.00
pree 07/25/16 | 07/31/16 1|M-Su 5a-9a 15 NEW DAY < 4 $6.00 4 $24.00
pree 08/01/16 | 08/01/16 1|M-Su 5a-9a 15| NEW DAY < 2 $6.00 2 $12.00
pree 07725116 | 07/31/16 1|Msu 4p-7p 15|CNN 4 $4.00 4 $16.00
e 08/01/16 | 08/01/16 1[Msu 4p-7p 15/CNN 2 $4.00 2 $8.00
P 07/25/16 | 07/31/16 1[MSu 7p-12m 15/CNN 4 $8.00 4 $32.00
pree 08/01/16 | 08/01/16 1[M-Su 7p-12m 15| CAN 2 $6.00 2 $16.00
6 07/25/16 07/31/16 1|M-Su 4p-7p 15| Discovery 4 $4.00 4 $16.00
& 08/01/16 | 08/01/16 1[M-Su ap-7p 15| Discovery 2 $4.00 2 $8.00
& 07/25/16 07/31/16 1|M-Su 7p-12m 15| Discovery 4 $6.00 4 $24.00
&) 08/01/16 | 08/01/16 1[M-Su 7p-12m 15| Discovery 2 $6.00 2 $12.00
= 07/25/16 | 07/31/16 1|M-Su 4p-7p 15| ESPN 4 $10.00 4 $40.00
—— 08/01/16 | 08/01/16 1[M-Su 4p-7p 15| ESPN 2 $10.00 2 $20.00
o 0772516 | 07/31/16 1[M-Su 7p-12m 15|ESPN 4 $18.00 4 $72.00
= 08/01/16 | 08/01/16 1[Msu 7p-12m 15| ESPN 2 $18.00 2 $36.00
@ 07/25/16 | 07/31/16 1[M-Su 4p-7p 15| TNT 4 $8.00 4 $32.00
@ 08/0116 | 08/01/16 1|M-Su 4p-7p 15| TNT 2 $8.00 2 $16.00
@ 07125116 | 07/3116 1[M-Su 7p-12m 15[ TNT 4 $14.00 4 $56.00
@ 08/01/16 | 08/01/16 1[M-Su 7p-12m 15[ TNT 2 $14.00 2 $26.00
o 07/25/16 | 07/31/16 1[M-Su 4p-7p 16| LAW & ORDER: S< 4 $9.00 4 $36.00
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Netw ork Start Date End Date thlf(s Daypart Spot Len Description Spots/Wk Rate Total Spots Extended Cost
08/01/16 08/01/16 1|M-Su 4p-7p 15| LAW & ORDER: S< 2 $9.00 2 $18.00
07/25/16 07/3116 1|M-Su 7p-12m 15| USA 4 $17.00 4 $68.00
08/01/16 08/01/16 1|M-Su 7p-12m 15| USA 2 $17.00 2 $34.00
Totals 102 $828.00
Order Summary:

Zone Description: Canton, 4985; Canton-Westind Ml U-verse, 4064; Western Wayne Co M WOW, 1698

Total Gross$: $2,875.00
Total Net$: $2,443.75
Total Spots: 341

Average Cost per Spot: $8.43
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Broadcast Month Totals:

Jul16 Aug 16 Total
Total Gross $ $2,038.00 $837.00 $2,875.00
Total Net $ $1,732.90 $711.45 $2,443.75
Total Spots 242 99 341
Total By Zone:
4985 4064 1698
Gross $ $1,566.00 $481.00 $828.00
Not$ $1,331.10 $408.85 $703.80
Spots 118 121 102
DISCLAIMER:

Inventory subject to availability; Rates apply to this presentation only and are effective for two weeks from the date of this proposal.

This agreementis subjectto ComcastSpotlight Terms and Conditons.

DISCLOSURES: The numberofsubscribing homes receiving advertisements on anycable network is an estimate and mayvarybygeographic areas and other factors. Any
statementof(1)the number ofsubscribing homes receiving an advertisementand (2) audience estimates are based either on the NCC methodologywhich utilizes either Nielsen
carriage & insertion Universe Estimates oradjusts internal carriage/insertion sub counts bythe Nielsen full footprint Interconnect Universe Estimate. Zone estimates are generated
byusing Nielsen InterconnectUniverse Estimates, adjusted on a pro rata basis byinternal subscriber counts byzone. Nielsen Universe Estimates are derived: in Telephone
Frame set-meter and diary-onlymarkets, from a rolling average ofthe prior four major sweep periods ofdiarysample; in LPMand Area Probabilityset-meter markets, from a
rolling average ofthe prior four periods of meter sample, when available. These 4 periods each consistof4 weeks ofmeter sample thatlie prior to the measurementcycles of
February, May, Julyand November. Estimates maycontain impressions outside the home DMA. [See also Nielsen VIiP Report]. The number ofhomes capable ofaccessing VOD
and interactive TVadvertising contentis an estimate and mayvarybythe number ofhemes actuallysubscribing to digital cable service and other factors. CurrentNielsen

audience reporting methodologydoes notprovide the abilityto adjustaudience estimates for HD simulcastprogramming for non-insertion. The companymaynothave the
capabilitytoinserton HD simfcast netwolks enable interactive overlays on HD simulcastnetworks. Audience estimates for HD programming have notbeen adjusted fornon
-insertion. The information pyovided will be p&riodi updated bythe Company. Formore information, please contact your Advertising Sales Executive.

Authorized Acceptance: // ” / Date: 72& ’ /;é

» 2o
ComcastAcceptance: m Date: 7 Z2 / (f
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Advertiser Terms and Conditions

The following are the terms and conditions (the “Terms and Conditions”) on which Comcast Spotlight, LP (‘Comcast’) or ComcastAffiliates (defined below) will distribute
advertisements (“Ad(s)") via linear spot cable (“Spot Cable") which mayinclude interactive overlays or functionality, video on demand (“VOD"), and/or websites that Comcastor
ComcastAffiliates own, operate, host, or distribute ads on (“Covered Sites”) pursuantto one ormare insertion orders (each, an “|0") thatthe parties maynegotiate from time-to-time.
As used herein, the term “Contract’ shall mean these Terms and Conditions, together with anylO, and “ComcastAffiliates” shall mean anyentity thatdirectlyor indirectlycontrols , is
controlled by, oris under common control with Comcast, excluding NBCUniversai Media, LLC.

1. INSERTION ORDER(S)

(a) Each IO shall specifythe (i) name of the organization/com pany/person an whose behalfAds are being purchased (the "Advertiser”), (ii) in the event the person or entitysigning

the 10 is an advertising agency or other representative for the Advertiser (the "Ad Representative”), the relationship between the Advertiser and such Ad Representative; (iii) the
types and quantityofinventory being purchased or delivered; (iv) rates; (v) campaign startdate(s) and end date(s); and (vi) networks ofdistribution platforms on which the Ads will
appear. (b) An IO will be deemed binding only upon (i) signature by both parties or (i) in the case of an |0 signed only by Advertiser, the display of the first Ad by Comcast (unless
otherwise specified in the 10).

2. BILLING AND PAYMENTS

{a) Comcast will bill Advertiser manthly, using the standard broadcastmonth, subjectto Section 4. (b} Invoices shall contain information with regard to the producttype, quantity,
length, rate, network and anyadditional identification, including codes provided by Advertiser and reasonably acceptable to Comcast. Additional charges otherthan for distribution
of Ads maybe itemized on a separate invoice. (c) Paymentshall be made in advance ofthe distribution date, unless creditarrangements acceptable to Comcasthave previously
been made in writing, in which eventpaymentshall be made no laterthan 30 days after Advertiser's receiptofinvoice. (d) Upon Advertiser's request, affidavits for SpotCable shall
state dates and times taken from the official log maintained by Comcast. Such excerpts from the official log shall be the affidavits of performance and the definitive proofof
performance. (e) Advertiser agrees to payall amounts payable underthis Contract. Amounts nottimelypaid as required bythis Contractshall be considered delinquentand shall
bear interest at the rate of 1.5% per month (or the highest rate permitted by law, if less) until paid in full. In the event Advertiser fails to make such payments, Advertiser and/or Ad
Representative, will be jointlyand severallyliable for all amounts owed and reasonable expenses (including legal fees and other costs) incurred by Comcastin collecting such
amounts.

3. REJECTION AND TERMINATION

(a) Comcast reserves the right to reject, cancel, or suspend any Ad or 10 atanytime, for any reason whatsoever. Comcast reserves the right to immediately cancel this Contract at
any time upon notice, whether oral or in writing, (i} upon default by Advertiser in the payment of invoices, (ii) for any other material breach of the terms hereof, (iii) if Comcast
determines thatAd(s) or Ad Materials fail to meet Comcast, network, or carrier contentguidelines, (iv) ifAd(s ) or Ad Materials violate anydomestic and international federal, state or
local law, rule or regulation (“Laws") or (v) if Ad(s ) or Ad Materials contain material that violates the rights of a third party. Upon canceliation, all charges for the distribution of Ads
completed hereunder and notpaid shall become immediatelydue and payable. (b) Advertiser maycancel the distribution of Spot Cable Ads of60 seconds’ orless duration upon 14
days’ prior written notice to Comcast, effective no earlierthan 14 days after the commencementofdistribution of Ads under this Contract. Advertiser may cancel the distribution of
SpotCable Ads of more than 60 seconds’ duration upon 28 days’ prior written notice to Comcast, effective no earlier than 28 days afterthe firstdate ofdistribution under this
Contract. Advertiser may cancel the distribution of Ads on VOD, iGuide, or an interactive platform upon 14 days’ prior written notice to Comcast, effective no earlier than 14 days
afterthe commencementofdistribution underthis Contract. Advertiser maycancel the distribution of Ads on Covered Sites ifComcastis in material breach ofits obligations
hereunder and fails to cure such breach within 10 days of Advertiser’s written notice, exceptas otherwise stated in this Contractwith regard to specificbreaches. This paragraph
notwithstanding, Advertisermaynot cancel an IO thatis accepted on a non-cancellable basis. (c)IfAdvertiser cancels this Contractoran 10, orif Comcastcancels this Contractor
an IO for cause due to a breach by Advertiser, all discounts shall be void and rates on the then-current rate card will apply to any Ads distributed after the notice date of such
termination through the effective date of cancellation. If Comcast cancels this Contract other than for cause due to a breach by Advertiser, Advertiser shall have the benefit of the
same discounts thatitwould have earned had itbeen allowed to complete this Contract. (d) IfAdvertiser cancels anyspecial promotion, contest, sponsorship, sweepstakes orother
service provided to Advertiser by Comcastor ComcastAfiliates, atComcast's sole discretion, anyrelated discounts for Ads shall be void and rates on the currentrate card shall
applyto all Ads distributed after the notice date of such termination through the effective date of cancellation.

4. AD MATERIALS

(a) Unless otherwise noted on the 10, Advertiser shall provide all materials for Ads, including withoutlimitation artwork, copy, active URLs, and scheduling instructions (*Ad
Materials”) to Comcastin compliance with generally accepted standards ofgood practice and in accordance with specifications required byComcast. Comcastreserves the rightto
reject, edit, digitize, cut, edit, alter, reformat, reclassify, modify, and/or compress the Ad Materials and to transmitsuch Ad Materials in their edited, digitized modified, altered, or
compressed form fordistribution. Advertiser acknowledges thatnon-center-cutsafe HD Ads maylose information displayed in the edges ofa Ad. Advertisershall payall expenses
incurred in connection with the delivery of Ad Materials to Comcast, and with the return to Advertiser, if such return is directed on the IO or is otherwise requested by Advertiser. If
Advertiserfails to deliver Ad Materials to Comcastbythe respective deadline setbythe relevant Comcastmarket, Comcastwill use reasonable efforts to distribute Ads despite late
delivery, butshall notbe liable for the failure to distribute Ads. Notwithstanding the foregoing, if Advertiser delivers Ad Materials late, Comcastmaybill Advertiser for the media
purchased pursuant to the I0. (b) Notwithstanding anything in this Contract to the contrary, Ad Materials provided by Advertiser are subject to Comcast approval and
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network/carrier restrictions and guidelines, including standards and practices and consumer protection statutes. Comcastretains a continuing rightto rejector withdraw Ad Materials
submitted by Advertiser, including butnotlimited to, the right to reject or withdraw for uns atisfactory technical quality, objectionable or unlawful content, incarrect price or other
incorrector inaccurate information, orin the case of interactive platform Ads, for untawful collection ar use of personallyidentifiable information (“PII” as defined below) as
determined byComcastin its sole discretion. IfanyAd or Ad Materials are deemed unsatisfactoryhereunder, Comcastshall notify Advertiser, and unless Advertiser furnishes
satisfactorymaterial in a sufficientamount oftime in advance of distribution as determined by Comcast, Comcastmayhbill Advertiser forthe time reserved on the 10. (c) Regarding
Covered Sites, if a third party Ad Server is specifically identified in an 10, Advertiser may serve Ads through such third party ad serving system, it being agreed and acknowledged
thatthe traffic and impressions reporting provided by Comcastshall control with respectto Comcast's obligations under this Agreement. Comcastmaydiscontinue display of Ads if
the total number ofimpressions for such specified displayperiod is reached prior to the end ofthe scheduled displaystop date. Acampaign is considered fullydelivered ifatleast
95% ofthe impressions were run. Ifthere is a shortfall in delivery ofimpressions of more than 5% atthe end of anyspecified period, Comcastwill provide, as Advertiser's sole
remedy, “make good® impressions through comparable placements, to be delivered no laterthan 60 days following the applicable scheduled displaystop date.  (d) Advertiser
acknowledges thatother content, tools orinformation provided by Comcastar third parties mayappear on the screen over the Ad or Ad Materials, including, withoutlimitation, (i)
navigational content appearing during processes such as program selection, ordering and playback, (i) Emergency Alert System information thatthe Systems are obligated by law
to display, and (iii) anycontent, tools orinformation thata publisher or viewer could cause to be displayed on the television screen through interactive media or otherwise. Comcast
and ComcastAffiliates may copyand store the Ad during the distribution thereof as Comcastdeems appropriate to optimize the performance of Comcastcontentdistribution on the

Systems.

5. RATES AND CHARGES
(a)Comecastreserves the rightto increase its rates atanytime. (b) Advertisermaycontract fordistribution of Ads ofvarious lengths subjectto Comcast's rate card and only with

prior Comcastapproval. (c) SpotCable Ads contracted for distribution on an interconnectbasis will be billed after such Ads have been distributed to 90% ofthe subscribers within
the applicable interconnectcapable of receiving the applicable schedule in standard definition. Ads distributed on other platforms will be billed no later than the end ofthe month
following the month in which such distribution occurs, regardiess ofwhether or notthe applicable campaign has completed. To the extentthatincremental costs become due with
respectto textmessage Ads sold ata flator package rate (prepaid), such incremental charges will be billed during the month in which such costs are due. (d) Advertiser will payall
non-recoverable out-of pocket costs expenses incurred in connection with anyAds, promotion, contest, sweepstakes or other senvice provided to Advertiserby Comcastor Comcast
Affiliates. (e) Comcastmayinvoice Ads distributed on interactive platiorms based on performance data (‘Performance Data") provided bya third party, as specified in the 10,
Comcastspecificallydisclaims and makes no representations or warranties ofanykind, express orimplied regarding the Performance Data.

6. FORCE MAJEURE

(a) ifComcastfails to distribute Cable Spotor VOD Ad(s ) as specified on an IO, due to publicemergency or necessity, force majeure, restrictions imposed bylaw, acts of God, labor
disputes, mechanical or electronic breakdowns, or anyreason other than Advertiser's failure to deliver Ad Materials byrespective deadline (‘Force Majeure Event’), Comcastshall,
in its sole discretion, offer Advertiser (i) comparable commercial announcementtime on a substitute basis, or (i) a reduction in the time charges equal to the amountofmoney
proportionallyassignable to such Ads notdistributed. (b)fComcastfails to distribute Ads on Covered Sites as specified onan IO, due a Force Majeure Event, Comcastshall, in

its sole discretion, offer Advertiser a pro rata reduction in the space, time and/or program charges hereunder in the amountofmoneyassigned to the space, time and/or program
charges attime ofpurchase.

7. INTERACTIVE PLATFORMS

In connection with customers and potential customers obtained by means of Ads on interactive platforms, Advertiser will (a) use the contactinformation provided byComcast's
customers solelyforthe purposes ofproviding such customers with communications theyhave specifically opted-in to receive, provided, thatwhen a customer s given the option to
opt-in, Advertiser shall (i) clearlyinform the customer regarding the uses to which such contactinformation shall be made and (i) make reasonablyavailable to such customer the
privacy policies to which such information shall be subject; (b} notdisclose, sell or share anypersonally-identifiable customerinformation to anythird party, (c) be solelyresponsible
to respond to all customerinquiries promptlyand efficiently; (d) complyatall times with Comcastand Advertiser's customer contactguidelines, ifany; (¢) ensure thatany customer
who requests a "do notcall” “do notemail” orequivalentlisting is immediatelyremoved from all call oremail lists and follow-ups; (f) cease all contactwith any customerimmediately
upon requestfrom such customer or Comcast; (g) transmitall contactdata securelyand keep all contactdata in a secure environmentand otherwise be respectful and protective of
customer privacyin all respects; (h) notcontact customers utilizing an autodialer or similartechnology or a prerecorded message, (i) make anyrequired disclosures ofcosts that
maybe incurred by customers who receive textmessages orcalls to mobile phones, and (j) complywith all other applicable carrier, network and Comcastguidelines. In addition,
communications made by Advertiserto Comcast's customers in accordance herewith (A) shall onlypromote the products and services of Advertiserthatcustomer has expressly
requested to be sentsuch communications and (B) shall notinclude anyadvertisement, sponsorship or promotion of or byanyparty other than Advertiser. Further, any
communications between Advertiser and customers or potential customers are subjectto the reasonable approval of Comcast. Nothing in the foregoing shall prevent Advertiser from
creating lists of, orto market to customers who have independently contacted Advertiser regardless of whethertheyhad previouslyused anyof Comcast's interactive platforms.
Advertiseralso understand and agrees thatComcastshall have the rightto use the numberofimpressions, interactions, and other information gathered underan lOon an
aggregated an anonymous basis (i.e. thatdoes notidentify Advertiser.)

8. INDEMNIFICATION
(a) Advertiser shallindemnify, defend and hold Comcastand ComcastAffiliates harmless from and againstanyand all claims, suits, actions, damages, liabilities, judgments, losses,

assessments, interestcharges, penalties, costs and expenses (including, attorney's fees and disbursements) arising outofor relating to (i) the creation or production of Ads provided
and/or authorized by Advertiser; (ji) the distribution of the Ads and the products and services they advertise, (iii) the Ad Materials provided by Advertiser, and (iv) any breach by
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breach by Advertiser of this Contract or any of Advertiser's representations or warranties hereunder. Where Ad Representative contracts for Ads on behalf of Advertiser, Advertiser
and Ad Representative shallbe jointlyand severallyliable for allindemnification obligations in favor of Comcast. The foregoing representations, warranties and indemnities shall
sunvive the completion, cancellation, ortermination ofthis Contract. (b) Notwithstanding anything in this Contractto the contrary, the sole remedies available to Advertiser fora
breach ofthis Contract, foranyclaims arising outofthe negotiation or performance ofthis Contractor outofthe distribution ofthe Ads provided by Advertisershall be (i) substitute
distribution of Ads or program material; or (i) a refund ofamounts paid by Advertiser for the unfulfilled portion ofthis Contract, in the sole discretion of Comcast.

IN NO EVENT SHALL COMCAST OR COMCAST AFFILIATES BE LIABLE FOR ANY INDIRECT, CONSEQUENTIAL, INCIDENTAL, SPECIAL, PUNITIVE, OR OTHER DAMAGES
(INCLUDING, WITHOUT LIMITATION, DAMAGES FOR LOSS OF BUSINESS PROFITS, BUSINESS INTERRUPTION, GOOD WILL, OR OTHER PECUNIARY LOSS) ARISING
OUT OF THIS CONTRACT OR BE SUBJECT TO EQUITABLE REMEDIES OR INJUNCTIVE RELIEF.

9. WARRANTIES

(a) Advertiserrepresents and warrants that(i) Advertiser has the rightto enter into this Contract or Ad Representative has the powerand all authorizations necessaryto conclude

this Contractfor and on behalfofthe Advertiser; (i) Advertiserhas all necessarylicenses and clearances to use the contentcontained in Ads and Ads do notviolate anyfederal or
state law, statute, orregulation; (iii) Ads are notdefamatory, libelous, pornographic, obscene or otherwise unlawful; (iv) Advertiser has the sole right, title, and interest, orthat
Advertiser has written permission, to make use ofthe name, logos and trademarks ofthe entityunder which Advertiser advertises and does business; (v) Advertiserhas a
reasonable basis forall claims made within the Ads, possesses appropriate documentation to substantiate such claims and shall fulfill all commitments made in its campaigns, and
that all product information it provides is truthful, accurate, and complete, and is not misleading in any way; (Vi) any (A) data provided by Advertiser, Ad Representative or their
respective service providers has been collected in accordance with all Laws, and the use of such data by Comcast will notviolate anyLaws or the rights ofanythird parties. and (B)
the collection oruse ofdata arising from the advertisementis done in compliance with Advertiser's privacypolicy, applicable Law and anyapplicable industryself-regulatory
principles orrules thatmaybe applicable to Advertiser; (vii) all Ads complyapplicable network, carrier and Comcastguidelines; (viii) Advertiser shall not use Comcast's shortcode
orkeywords exceptas permitted byComcastin connection with the applicable 10; (ix) all Ads are free of viruses, bombs, bots and other computer routines thatmaydamage or
expropriate anyComcastdata orsystem; (x) neither Advertiser nor Ad Representative shall use or retain anydata collected through the Covered Sites orinteractive platforms or
otherwise received from Comcastexceptas necessaryfordelivery(for clarification, the foregoing precludes, among other things, Advertiser from re-targeting or remarketing covered
site users on other websites); (xi) Advertiser shall notuse the Ads to place anyFlash local shared objects or othertypes of client-side storage on the computer ofa covered site

user, exceptfor HTTP cookies, and (xii) Advertiser shall complywith all Laws in connection with its receiptand use of Comcastinformation and exercise ofits rights underthis
Contract. (b) Comcastand ComcastAfiiliates herebydisclaim anyand all warranties, including, withoutlimitation, anywarranties of merchantability, fitness for a particular purpose,
orother warranties arising byusage oftrade, course ofdealings, orcourse ofperformance. Withoutlimiting the foregoing, Comcastspecificallydisclaims anywarranties relating to
the effectiveness ofanyAds distributed pursuantto this Contractand do notguarantee anyfinancial benefits to Advertiser byvirtue ofdistributing Advertiser's Ads, and all reports

and data provided byComcasthereunderor pursuantto any|O are provided ‘as-is’ withoutanywarranties orrepresentations ofanykind. Comcastdoes notwarrantor guarantee
customerresponse rates or the abilityto convertresponses into sales. Comcastdoes notwarrantorguarantee the profile or demographics ofa respondent.

10.CONFIDENTIAL INFORMATION

Comcastand Adwertiser each agree to take commerciallyreasonable steps to protectall “Confidential or Proprietary information” provided by one partyto the other or obtained in

the performance ofthis Contract, and notto publish or disclose the otherparty's Confidential or Proprietary Information to anythird partywithoutthe other's written permission.
Advertiser will identifyits Confidential or Proprietary Inform ation in writing to Comcastwithin 14 days ofdisclosure. Comcast's Confidential or Proprietaryinformation shall include all
information that Advertiser should reasonablyunderstand because oflegends orothermarkings, the circumstances ofdisclosure, orthe information itself, to be proprietaryand
confidential to the disclosing partyregardless of whether such information is marked "Confidential.” Comcastand Advertiserboth agree to use the Confidential and Proprietary
Information solelyforthe purposes of performance under this Contractand shall confine the knowledge of such Confidential or Proprietary Information onlyto its employees,
agencies and otherrepresentatives requiring such knowledge and use in the ordinarycourse and scope oftheirjobs. However, the receiving partymayuse ordisclose information
thatis orbecomes publicly available through no actofthe receiving party, is alreadylawfullyin its possession, is required to be disclosed bylaw, is independentlydeveloped byit, or
is fawfully obtained from third parties. Advertiser shall notissue anypress releases relating to this Contract. Comcast’s rates, personallyidentifiable information (“Pll") of Comcast's
subscribers and all VOD enabled subscribernumbers oramounts, and all response rates and otherpatterns of customerbehavior associated with interactive Ads constitute
“Confidential or Proprietary Information” pursuantto this paragraph. To the extentAdvertiser receives Pll from or aboutComcast's subscribers, respondents to interactive
functionalityin Ads, VOD users or the numbers of VOD enabled subscribers through the performance ofits obligations under this Contract, Advertiser will use such information
solelyforpurposes ofresponding to or fulfilling the s pecific customer-initiated trans action (i.e., customer requestforinformation) through which such information was obtained. As
between Comcastand the Advertiser, all Plland VOD enabled subscriber numbers, anydata (including thatdata contained in anyreports provided by Comcast)and used pursuant
to an 10, or gathered or collected during delivery of an Ad that identifies or allows identification of any subscriber, or any content, context, or users of the foregoing, and any
information entered or provided by users ofanyCovered Sites orsubscribers are and shall remain the exclusive propertyof Comcast (and be deemed its Confidential or Proprietary
Information) and Advertisershall notacquire anyright, title orinteresttherein. Advertiser shall notretain, use, ordisclose such Pll, VOD enabled subscriber numbers, data or other
Confidential or Proprietary Information for any other purpose unless itreceives the customer's separate prior written orelectronic consentto do so. Advertiser agrees to displayits
privacypalicyin a readilyaccessible and conspicuous location and to take reasonable steps to enable customers to access Advertiser’s privacypolicy. Advertiser agrees to comply
with all applicable privacylaws.

11. GENERAL; DISCLAIMERS

(a) Comcast's obligations hereunder are subjectto all Laws and applicable network and carrier guidelines, now enforced or hereafterenacted. (b) This Contract, including the rights
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rights under it, maynotbe resold, assigned ortransferred by Advertiser without first obtaining the written consentof Comcast, normayComcastbe required to distribute the Ads
hereunder for the benefitofanyadvertiser other than the partynamed on the |O. Anyresale, assignmentortransfer prohibited hereunder shall be null and void. Failure of Comcast
or Advertiser ta enforce anyofthe provisions herein shall notbe construed as a general relinguishmentor waiver as to thator anyother provision. (c) Comcastshall exercise

normal precautions in handling propertyand mail, butassumes no liabilityforloss ordamage to Ad Materials and other property furnished by Advertiser or Ad Representative
hereunder. Comcastwill notacceptarprocess mail, correspondence, or telephone calls in connection with distribution of Ads hereunder, except as expresslyprovided under any
fulfilimentservices contractor attachmentsigned bythe parties. (d) All production materials provided by Comcastand used in program and Ads are and remain the exclusive
propertyof Comcastunless specifically nated on the IO orin a contract for production services between Comcastand Advertiser. (e) Comcastshall onlyrecognize agency
commissions that conform to industrystandards and practices, and shall have no abligation to paysuch commissions. (f)Audience estimates provided are prorated market-level
impressions, adjusted based on each network’s ad-insertable househoids bySyscode. Syscode level Ad-Insertable Universe Estimates (AIUEs) foreach network are based on
quarterly Nielsen Universe Estimates, and adjusted bythe percentage oftotal system subscribers capable ofreceiving advertisements. In cases where Nielsen does notprovide
Universe Estimates forthe ad-deliverymechanism ofa Multichannel Video Programming Distributor (MVPD), publiclydisclosed subscriber counts willbe used. In situations where
High Definition and Standard Definition programming are simulcast, no further audience adjustments are made should simultaneous HD/SD ad-insertion be unavailable for a network
on a given Syscode. The information provided will be periodically updated by Comcast. For more information please contact your Advertising Sales Executive. (g) Any ratings and
impressions estimates provided by Comcastare based on data provided bya third partyand are forinformational purposes only. Comcastspecificallydisclaims and makes no
representations and warranties ofanykind, expressed orimplied regarding ratings and impressions estimates. Comcast's spotand clearance information provided during a
broadcastmonth is preliminary, and mayvaryfrom final affidavits. Advertiser will be billed and will be required to payfor Ads based on final affidavits. (h) This Contractcontains the
entire agreementbetween the parties relating to the subjectmatter hereof, and no change or madification of any of its provisions shall be effective unless made in writing and signed
byboth parties, exceptthatno change(s) ormodification(s ) can be made in anylO or advertising schedule underanycircumstances. Advertiser acknowledges and agrees thatany
entitythatdistributes an Ad sold byComcasthereunder shall be a third partybeneficiaryofthis Contractand entitled to enforce rights granted to Comcasthereunderdirectlyagainst
Advertiser. (i) This Contractshall be interpreted, governed and construed in accordance with the laws ofthe State of New York withoutregard fo its principles governing conflicts of
law. All disputes, controversies orclaims thatrelate in anywayto this Contract, except collection proceedings broughtby Comcastor a collection agencydesignated by Comcast
related to fees owed by Advertiserto Comcast, will be resolved byarbitration in Philadeiphia, PA, in accordance with the Commercial Arbitration Rules ofthis American Arbitration
Association. The award bythe arbitrators shall be final, and maybe enforced in anycourt having jurisdiction. Further, no action, regardless ofform, arising outofor relating to the
transactions underthis Contract, maybe broughtbyAdvertiser more than 120 days after the occurrence giving rise to such action. (j) Nothing in this Contractshall constitute a
partnership orjointventure between the parties or constitute either Advertiser or Comcast as agentofthe otherforanypurpose whatever. (k) Ifanyprovision ofthis Agreementis
amended, invalid, illegal or unenforceable in anyjurisdiction, such provision the remainder ofthis Agreementshall remain in full force and effect. () Advertiser agrees that Comcast

mayidentifyitas an advertiserof Comcastin clientlists and other marketing materials.

Authorized Acceptance:
Date:
Revised 3/27/15

Created on 7/20/2016 TiMV#: 1080777 Page 11 of 11



